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Technology:
Should You Design

Your Own Database?

BY RACHEL LEYINE
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The database can help you target very specific customers for
your products and services and assist you in generating more
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What le a Database’ profit, In short, databases store information and enable you to

3} Ask anyone else you

Whether you sell a product or service,
you need to keep track of customers {or
clients); what was ordered and when;
what was paid; what is owed and when,
and how to follow-up. These are the nuts
and bolts of every business. But a well-
designed database can do even more. The
database can become a foundation for
almost all of your marketing efforts. You
can use the information within the data-

 base for direct marketing, tracking adver-
tising and publicity, sales prospecting,
market planning, and other key tasks.

The database can help you target very
specific customers for your products and
services and assist you in generating more
profit. In short, databases store informa-
tion and enable you to rerrieve it in any
way desired.

Choosing a Database:
Ignore the Hype.

Cheosing the right darabase is crucial.
The wrong decision will cost you time and
money. So, ignore all the marketing hype
that says any database is “easy.” They
aren't. The very concepts behind them
are ahstract and often confusing.

What to Use
To track orders and payments, you
should be using something like
QuickBooks. To track leads, you should
be emploving something like ACT! Both
of these are excellent databases designed
to do a specific task. For your more indi-
vidual needs, odds are software already
exists also, so do an exhaustive search for
that software: .
1) Read software ads in your
trade/business magazines.
2} Call a member of your trade/
business association and ask
what they use,
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kenvow wlhe runs &
similar business.
4} Search the [nrermet.

What If There Is No
Available Software?

If no software exists for your type of

husiness, you will have to buy a database
program and design your own application.
For small to medium-sized businesses, the
darabases most commeonly used are Lotus
Approach, Microsoft  Access  and
FilemakerPro. Visual FoxpPro and Visual
dBASE are also good products but aren't
used as widely,

Consider hiring a professional right

from the start. Unlike Word or Excel, a
database takes a much higher level of skill
and the failure rate is high for beginners.
The bipgest “Gotchal™  the software
won't prevent you from making a mistake.
You can design a database that'’s all wrong
and not know it. But, eventually, you will
have an unusahle mess on your hands and
have o call in a professional anyway.
Most likely this person will have to dis-
card evervthing vou did and start aver,

Designing Your Own Database
If you are the database designer, keep in
mind that your decision:

» Requires a high level of expertise
and specialized training,

» Works if you can end up not having ©
become o full rime dacabase programmer.

* Can cause you to design one that is
inefficient, fails to take advantage
of relational design or the full power
of the database or becomes time-
intensive o use,

» Runs the risk of not being right —
You may eventually have to pay
someone o cotrect it.  The costs
involved could be more than the

retrieve it in any way desired.

costs to have someone build it cor-
rectly the first time.

Should You Design Your
Qwn Database?

Yes, IF you can check the following
entries:

_ You did an exhausrive software
search for your kind of business and
found nothing,

__You have the budget to hire a
professional darabase designer.

_ You have the time to work out
the “specs.”

_ You can wait while the designer
builds the darabase, rests it, and
debugs it

__ You can spend time testing the
datahase thoroughly before
actually relying on it

OR

_ You can't afford to hire a profes-
siomal, but you do have the time,
ahility and willingness to design
your database,

_ You are prepared to spend a
minimum of 150 houts learning.

__ You are willing to invest the funds
necessary to learn {boaks, classes,
and tapes}.
(Rough estimate: $600, in addition
to the cost of the software.)

__ You're not in any hurry.

_ You have a “Plan B” if it doesn't
work our. &3
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